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If your New Year’s resolution was  to “start a business” in 
2018 but the idea of navigating through the myriad licensing, 
insurance and regulatory requirements has your head swim-
ming, we’ve got you covered!  

There has never been a more comprehensive and interactive 
road map to starting and growing a business in Nevada – un-
til now!  Developed by the Nevada Department of Business 
and Industry, the Guide to Starting a Business in Nevada pro-
vides information and links to a wide range of resources to 
help those interested in doing business in Nevada.  Major 
topics include Getting Help, Planning, Training, Networking, 
Business Structure, Naming Your Business, Business Location, 
Business Licensing, Professional Licenses, Tax Stuff, Hiring 
People, Business Certifications, Funding, Marketing, and 
Common Mistakes. 

Unlike other business guides, the Department’s guide uses a 
single “road map” to help users identify the information they 
need and quickly get to more detailed sources on a topic.  
Employing simple text, buttons and logos, the guide allows 
users to move through content however they want. 

As one example, clicking the Road Map topic “Business Li-
censing” will take you to a screen with brief comments on 
business licensing requirements in the state.  Below those 
comments is a link to SilverFlume, Nevada’s only online por-
tal for all of your business license and registration needs in 

one place, and a link to return to the Guide’s main menu (the 
“Road Map”).  To the right of all this is a large interactive 
map of Nevada.  Clicking a county on the map will take you 
to a screen with information on various business require-
ments for that county, along with links to government enti-
ties and other business resources in the county.  Clicking 
those links, in turn, will take you to the entity or resource 
and any associated information of interest to a prospective 
business. 

Consisting of more than 300 links to outside resources (and 
more than 100 internal navigation links), the Guide to Starting 
a Business in Nevada was designed for both linear and non-
linear exploration.  Whether you know what you are looking 
for or you aren’t really sure, we think you’ll find what you 
need quickly and easily. 

The guide is located in the Business Resource Center on the 
department’s website at http://business.nv.gov. For the PDF 
document to function properly, please do the following: 1) 
download the document to a computer or smartphone that is 
connected to the internet; 2) open the document in Acrobat 
Reader while your device is still internet-connected; and 3) 
start exploring! If the document is opened inside a browser, 
navigation may not work as intended.  For best results, we 
recommend following the instructions above.    

Check out the guide today! 

http://business.nv.gov
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The start of a new year is a good time for businesses and pro-

fessionals to look closer at social and economic trends that are 

shaping the future.  Some trends – along with data – must be 

constantly on our radar to understand how consumers and the 

business environment will change in coming years.  This can 

help us plan and perform better, better align products and 

services to consumers, and adapt more quickly to the un-

known. 

In 2010, Intuit published a report focusing on 20 trends they 

said would impact “the way we live and operate around the 

world” by 2020
1
. The trends included demographic, social, 

economic and technological shifts that would impact both 

consumers and the business sector.  Three of the report’s de-

mographic trends are worth underscoring for those of us in-

terested in doing business in the coming decade.  The power 

of these forces will not only continue to affect Nevada’s popu-

lation (and that of our country), but also influence all aspects 

of business activity in coming years: 

Trend: Youth and Technology 

The Intuit Report noted that between 2010 and 2020, Genera-

tions X and Y would con-

tinue to mature; adopt 

new technology; and fo-

cus on careers, families 

and high-tech living. The 

younger Generation Z 

would enter its teen years; 

be highly skilled with mo-

bile technology and social 

media, and make the 

global grid a part of its 

everyday life.  To quote 

the report:  the “digitally 

savvy kids grow up and change everything.”  Indeed, accord-

ing to Pew Research, Gen X (“Millenials”) recently became the 

largest living generation in the U.S.  In 2016, there were an 

estimated 79.8 million of them in the U.S. compared with 74.1 

million Baby Boomers
2
.  

Why does this matter?  Because research indicates most Mil-

lennials expect brands to provide an integrated shopping ex-

perience
3
.  If you want to market to Gen X, you need to create 

consumption opportunities on every platform.  This means 

seamless shopping processes that allow them to move from 

ads on smartphones or other devices to purchases online or at 

physical stores.  That same research shows 47% of Gen X’ers 

consider social media in their shopping journey, which means 

integrating a social media channel into your marketing mix. 

This wave of tech savviness and consumer expectation is only 

going to get bigger – Gen Z is projected to reach 84.7 million 

in the U.S. by 2020, or nearly a quarter of the population.  Re-

search indicates 85% of Gen Z uses social media to learn 

about products, 69% will visit a store based on a retailer’s so-

cial media post, and 8 out of 10 are influenced by opinions 

received from their social network to shop somewhere they 

have never shopped before.  For Gen Z, product information 

shared by other shoppers on social media is more trustworthy 

than advertising
4
.  

Here in Nevada, there were about 1.7 million total members of 

Gen X, Y and Z in 2010 -- about 63% of the state’s population.  

By 2030, these same young people (and the “Gens” that fol-

low) are projected to reach 2.8 million -- or 84% of the state’s 

population5.  This trend is not to be ignored! 

Trend: The Slow Fadeaway 

In concert with the rise of Generations X, Y, Z (and beyond), 

the number of Baby Boomers will continue to decline.  In its 

2020 report, Intuit noted that Baby Boomers will “dominate 

the graying population of the industrialized world,” but that 

the trend would involve “a new breed of senior citizen” fo-

cused on continued work and active lifestyle choices
6
. Here in 

Nevada, Baby Boomers were about 25% of Nevada’s popula-

tion in 2010, a number projected to 

drop to 21% by 2020 and 16% by 

2030
7
.  

This trend has implications for busi-

ness in terms of consumer spend-

ing and employment, since Baby 

Boomers continue to spend more 

than any other age group and will 

remain longer in the workforce, 

offering firms some of their most 

productive and creative years as 

individual employees
8
.  It also has 

implications for such things as retirement migration.  For ex-

ample, Florida and Arizona have seen their Baby Boomer pop-

ulations expand fastest (5.3 and 3.3 percent, respectively, ac-

cording to recent Census data), while Nevada continues to 

hold its own with the demographic9.  The slow fadeaway of 

the Boomers will create ongoing demands and opportunities 

in aging and health care services, leisure and entertainment, 

and many other sectors for the foreseeable future.  

 Trend: The She-conomy 

The Intuit 2020 report highlighted another major trend – that 

of women, especially those in emerging markets, becoming a 

dominant force in the global market, taking increased leader-

ship responsibilities across business, government and educa-

tion.  Here in Nevada, females are projected to surpass males 

as the majority of the population around 2028
10

. In terms of 

business formation, there were an estimated 82,500 women-

owned businesses in Nevada in 2012, representing 36% of all 

firms.  This number was up from 29%, or 63,285 businesses, in  

By Marcel Schaerer, Nevada Department of Business and Industry 



 

 

 

Q: What exactly is ‘content marketing’?  

A: We’re going to throw a little jargon at you, but hang tight, 
translation will follow. According to the Content Marketing Insti-
tute, content marketing is: 

 …. a marketing technique of creating and distributing 

 valuable, relevant and consistent content to attract and 
 acquire a clearly defined audience– with the objective 
 of driving profitable customer action.  

So, what does this buzzword-rich definition actually look like in 
real life? Let’s break it down.  

1) “Valuable, relevant, consistent content”  “Content” is pretty 
much anything helpful to your target that you can transmit in 
writing, audio or video. It’s you, presenting thoughts and ideas 
in digestible ways.  Content can take the shape of social media 
posts, blogs, video blogs, white papers, emails and more. It can 
be holiday cards, e-books, apps and infographics.  You’ve likely 
heard that “content is king.” True, but keep in mind it must pro-
vide good information and be consistent. Developing an editori-
al/content calendar will ensure consistent content.  

2) “Attract and acquire a clearly defined audience” You can use 
tools like Google Analytics and Facebook Insights to determine 
demographics of your existing audience, and also look to in-
sights on current audience by who buys/consumes your prod-
uct. Another idea: Decide who you want your audience to be 
but aren’t currently reaching, and target accordingly. Social me-
dia advertising is just one means of inexpensively targeting by 
keywords that include occupations, regions, interests, etc.  

3) “With the objective of driving profitable customer action” 
Essentially, this is suggesting that you identify a CTA (call to ac-
tion): Do you want your audience to click, react, learn more, 
subscribe, buy or something else?   

So the jargon-free definition of content marketing is this: con-
sistent, valuable, targeted messaging with a clear call to action 
for your audience.  

Now why didn’t they just say that in the first place?  

 

Have a question for one of our guest experts?   

Email cfoley@business.nv.gov. 
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200711.  That trend mirrors growth in women-owned busi-

nesses across the U.S. during the same period, an upward 

trajectory we expect to see continue when the US Census 

releases its latest five-year survey data this year. 

For now, Nevada ranks as the top state where women-

owned businesses have increased their economic clout the 

most in the past 20 years, according to the 2017 State of 

Women-Owned Businesses Report produced by American 

Express.  In that report, Las Vegas tied for eighth place in 

terms of increased economic clout for women in metro ar-

eas
12

.  The growing role of women in the marketplace, here 

in Nevada and around the world, will increase that economic 

clout even more in the future. 

When we look at these three trends, we see elements of our 

present environment and a vision of the future.  To grow 

successfully, business owners and professionals need to con-

stantly evaluate such trends and use stats to understand how 

markets are changing. This way, they will better service con-

sumers and improve their bottom lines. 
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Throughout 2017, we’ve been seeing and 
hearing the name “StartUpNV”. So we asked 
co-founder Jeff Saling to tell us more about 
the organization and how they are helping 

startup companies throughout Nevada. Here’s an excerpt from a 
recent interview. 

Q: What does StartUpNV do? 
A: We are a startup incubator. We mentor companies from the idea 
stage through initial rounds of funding and rapid growth. To sup-
port that, we provide three core services: 1) a physical place for 
startups to work; 2) a disciplined program, including education and 
mentorship, to prepare the startup to scale and become investable; 
and 3) access to capital.  

Q: Why does it exist?   
A: When the founders looked at supporting resources for Nevada 
startups, of more than 1200 business incubators across the US, 
there was only one in Nevada. We want Nevada served as a top-tier 
state. 

Q: Where are you located? 
A: Our primary locations are at InNEVation in Las Vegas and Reno, 
Incubator Space in Henderson, and we have other options for 
startups throughout Nevada. 

Q: How will StartUpNV help Nevada startups? 
A: By modeling and improving upon the leading startup communi-
ties we see throughout the US. Our entire team has deep startup 
experience – many members have been part of multiple IPO’s and 
acquisitions.  

Q: Why is StartUpNV a non-profit? 
A: Two reasons:  1) we want to “pay it forward” and a non-profit 
allows us to have a long-term focus; and 2) state regulations allow a 
non-profit to have close relationships with state agencies without 
impacting relationships with the private sector. 

Q: What businesses are eligible? 
A:  To be asked to join StartUpNV, the business must be located in 
Nevada and scalable.  Other important criteria are the owner’s 
“coachability,” commitment, relevant industry knowledge, and abil-
ity to execute, as evaluated by our StartUpNV’s mentors and advi-
sors.  

Q: How does a business apply to join?  
A: The first step is to perform a “pitch” – similar to what you see on 
Shark Tank. Pitches identify the product or service, define the busi-
ness goals, and evaluate the competitive market. This process al-
lows us to provide feedback to any business and identify potential 
members. It’s easy to schedule a pitch – just go to StartUpNV.org 

Q: What are the costs? 
A: Monthly fees are $100-$150 for incubation services.  We also ask 
for a 1% equity stake in member companies. Our goal is to become 
self-sustaining. Upon member liquidity events, we will use our equi-
ty stake to fund our programs, ultimately eliminate monthly fees 
and create our own seed investment fund for future members.  

 

Q: Do member businesses get an investment? 
A: While we cannot guarantee a member will get financial invest-
ment funding, we have more than 10 capital partners working 
closely with us to provide a pipeline of potential investments for 
them.   

Q: Are you just for tech?  
A: Technology plays a significant role, but is not our exclusive focus.  
We look for scalable companies of any type with committed found-
ers.  

Q: What are your longer term plans? 
A: Our aim is to concurrently incubate 50-60 startups. Economic 
studies suggest that will generate 800-1800 jobs. This, in turn, gen-
erates a total annual economic impact of $60 to $150 million in 
Nevada. The impact of StartUpNV will be like a “top 10” Nevada 
employer – and will grow much larger as startups “graduate” and 
succeed outside the incubator. 

Q: What startups have you helped so far? 
A: Currently, we are working with 17 companies at various stages of 
our incubation process. A specific example of a scalable member 
company is Coalition Snow, an Outdoor Equipment and Apparel 
Company. Coalition Snow has a great product line, so the focus with 
Jen Gurecki, CEO, has been on raising capital and providing growth 
advisory services. The results so far are good.   

Coalition Snow raised over $300k on a convertible note over sum-
mer 2017. The company expects to 
double sales this season and intro-
duced clothing and youth ski and snow-
board lines this year.  

Gurecki also appeared on “Adventure 
Capitalists” in October, a CNBC Shark 
Tank type show for outdoor companies. 
Jen received three offers, including one 
from World Champion skier Bode Miller 
to “buy” Coalition Snow with $1 million 
in stock from Miller’s company, Bomb-
er Skis.  Its great validation, but none of 
the offers were a good fit for the Coali-

tion Snow brand and their investors. 

We’re thrilled to help Coalition Snow, our other members, and the 
Nevada business community.  We strive to be inclusive - and are 
proud that 40% of our inaugural members are female founded com-
panies, like Coalition Snow.   

 

Jeff Saling, Co-Founder 

http://startupnv.org 

(775) 393-9701 

info@startupnv.org 

 

www.coalitionsnow.com 

hello@coalitionsnow.com 

(775) 525-8136 



News You Can Use 

Private employment agencies must be licensed 
to operate in Nevada 

Nevada law requires a person operating a private employment 
agency to obtain a license prior to operating the business. Op-
erating without a valid license issued by the Office of the La-
bor Commissioner can result in fines, penalties, and/or misde-
meanor charges being filed with the 
Nevada Attorney General or the local 
district attorney.  

A private employment agency is a busi-
ness that, for a fee, commission or 
charge: 1) furnishes information to a 
person seeking employment enabling 
or tending to enable the person seek-
ing employment to secure employ-
ment; 2) furnishes information to a 
person seeking employees enabling or 
tending to enable the person seeking 
employees to obtain employees; or 3) 
maintains a record of persons seeking 
employment or employees.  A private employment agency is 
not a recognized labor union or employer who procures his/
her own employees or an employee who procures other em-
ployees for his/her employer only.  

Learn more about private employment agency licensing at  
labor.nv.gov/About/PEA/Private_Employment_Agencies(1).  

Two workers’ rights laws take effect January 1 

Two bills passed during the 2017 Legislative session took 
effect on January 1.  Senate Bill 232 enacted the Domestic 
Workers’ Bill of Rights.  Senate Bill 361 provides leave to a vic-
tim of domestic violence.   

Under the SB 232, the Domestic Workers’ Bill of Rights, a do-
mestic worker means a natural person who is paid by an em-
ployer to perform work of a domestic nature for the employ-
er’s household, including among other things: housekeeping, 
cooking, nanny services, or provide care for sick or elderly per-
sons.   

Highlights of the law include:  

 The law requires that the employer provide a written 
employment agreement outlining the conditions of 
employment which must include certain wage, hour 
and benefits information along with a notice of all ap-
plicable state and federal laws.  

 Employees must be compensated for all the hours 
they are required to work while on duty, including 
sleeping time and meal breaks.   

 A domestic worker who is paid less than 1.5 times the 

minimum hourly wage must be paid overtime under certain 
circumstances. Certain overtime provisions can be waived up-
on mutual written agreement between the employer and 
worker in instances where the worker resides in the house-
hold where he/she works.  

 If a domestic worker is hired to work for 40 hours per 
week or more, his or her employer must provide a pe-

riod of rest of at least 24 consecutive hours 
in each calendar week and at least 48 con-
secutive hours during each calendar 
month. The domestic worker may agree in 
writing to work on a scheduled day of rest, 
but must be compensated for such time 
pursuant to this section. 

SB 361 provides that an employee who has 
been employed by an employer for at least 
90 days and who is a victim of an act  which 
constitutes domestic violence, or whose 
family or household member is a victim of 
an act which constitutes domestic violence, 
is entitled to up to 160 hours of leave in a 

12-month period.  The leave may be paid or unpaid by the em-
ployer.  Eligible employees can use the leave for various pur-
poses including health treatment, counseling, and court pro-
ceedings. Employers may require that employees provide doc-
umentation to support the leave.  

The Nevada Office of the Labor Commissioner has prepared a 
bulletin that describes an employee’s rights to the benefits 
created by this law. The statute requires employers to post 
this bulletin in a conspicuous location in each workplace main-
tained by the employer.  The bulletin is available for download 
at  labor.nv.gov/Employer/Employer_Posters/.   

Certain entertainment industry workers           
required to obtain OSHA 10/30 cards 

Assembly Bill 190 requires certain entertainment industry 
workers to take the  general industry 10-hour or 30-hour safe-
ty and health courses within 15 days of hire for the following 
primary occupation categories: theatrical scenery, rigging or 
props, wardrobe, hair or makeup, audio, camera, projection, 
video or lighting equipment, or any other related items or 
parts used for or in conjunction with live entertainment, 
filmmaking or photography, television programs, sporting 
events or theatrical performances. The requirement does not 
apply to volunteers or any other persons not paid to perform 
work on a site.  

These courses are currently being offered by the Safety Con-
sultation and Training Section (SCATS) in Las Vegas and Reno.  
Visit http://4safenv.state.nv.us/training/register/calendar/
month to see a complete list of available classes.  5 

http://labor.nv.gov/About/PEA/Private_Employment_Agencies(1)
http://labor.nv.gov/Employer/Employer_Posters/
http://4safenv.state.nv.us/training/register/calendar/month
http://4safenv.state.nv.us/training/register/calendar/month


More News You Can Use 

Updated 2018 Federal Income Tax Withholding Tables Now Available 

On January 11, the IRS released Notice 1036, which updates the income-tax withholding tables for 2018 reflecting changes 
made by the tax reform legislation.  The updated information has been posted on IRS.gov.  Employers should begin to use the 
2018 withholding tables as soon as possible, but not later than February 15, 2018.  Employers should continue to use the 2017 
tables until implementing the 2018 tables.  

The new withholding tables are designed to work with the Forms W-4 that workers have already filed with their employers to 
claim withholding allowances. Employees are not required to do anything at this time.  The IRS is also working on revising the 
Form W-4 and the withholding tax calculator on their website which should be available by the end of February. Taxpayers are 
encouraged to use the calculator to adjust their withholding once it is released.  

Unemployment Insurance Loan Repayment to the Federal Government Means Tax Savings for  
Nevada’s 70,000 Employers 

In December, Governor Sandoval announced that the bonds sold to pay unemployment benefits during the recession had been 
paid in full.  As a result, the assessment of 0.63 percent that was levied on employers to pay off the $773 million loan from the 
federal government has been eliminated effective January 1.  While the state unemployment tax rate of 1.95 percent is un-
changed, the elimination of the bond repayment assessment amounts to a tax savings of approximately $180 million for Ne-
vada’s nearly 70,000 employers.  

 
RESOURCE BOOTHS ● INFORMATIVE PANEL DISCUSSIONS ●  DOOR PRIZES 

CONSUMER FRAUD PREVENTION FAIR 

Find more information at http://consumeraffairs.nv.gov 6 

Hosted by Nevada Consumer Affairs 
FREE  

EVENT 

RENO  
WEDNESDAY, MARCH 7, 2018   

Reno Town Mall, 4001 S. Virginia Street 

LAS VEGAS 
FRIDAY, MARCH 9, 2018  

Las Vegas Clark County Library, 1401 E. Flamingo Road 

SCHEDULE OF EVENTS 

11 AM– 3 PM:  Resource Fair Booths Open 

11:30 AM:  Fraud Prevention Panel  
  Featuring representatives from Nevada Con-
  sumer Affairs, Nevada Attorney General’s 
  Office and Senior Medicare Patrol  

1:30 PM:  Fraud Prevention Panel  
  Featuring representatives from Las Vegas 
  Metro PD, Nevada Legal Services, and the IRS 
  Taxpayer Advocate 

SCHEDULE OF EVENTS 

10 AM– 3 PM:  Resource Fair Booths Open 

11:00 AM:  Fraud Prevention Panel 
  Featuring representatives from Nevada       
  Consumer Affairs, Nevada Attorney Gen-
  eral’s Office, Federal Trade Commission and 
  Senior Medicare Patrol 

RESOURCE BOOTH VENDORS* 

AARP Nevada, Better Business Bureau, Federal Trade Commission, 

Home Again/ Financial Guidance Center, IRS Taxpayer Advocate,  

Legal Aid Center of So. Nevada, Nevada Attorney General Bureau of 

Consumer Protection, Nevada Consumer Affairs, Nevada Division of 

Insurance, Nevada DMV, Nevada Division of Mortgage Lending,   

Nevada Real Estate Division, Nevada State Contractor’s Board,      

Nevada Legal Services, Office of Consumer Health Assistance, Office 

of Congresswoman Dina Titus, Ombudsman of Consumer Affairs for 

Minorities, Opportunity Alliance Nevada, Public Utilities Commission, 

Senior Medicare Patrol, Washoe Legal Services 

*Not all vendors will be present at both events 

Your first line of defense against fraud is  

education! Mark your calendars for this one-day 

event to learn about steps you can take to avoid 

becoming a victim or speak with agencies that 

can help if you have already been victimized. 



STATEWIDE CALENDAR OF EVENTS 
For event details, registration instructions and cost, please visit  

http://business.nv.gov/Resource_Center/Calendar_of_Events/Calendar_of_Events/  
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Date   Description     Location 

January 17  Empiece Inteligentemente Su Negocio  University of Nevada Cooperative Extension, Las Vegas 

January 17  Guide to Start a Business    SBA Nevada District Office, Las Vegas 

January 18  Ask-a-Lawyer     West Charleston Library, Las Vegas 

January 20  START SMART     University of Nevada Cooperative Extension, Las Vegas 

January 20  Business Plan Training    Las Vegas Urban League, Las Vegas 

January 20  How to Write a Successful Business Plan  Urban Chamber of Commerce, Las Vegas 

January 25  Where’s The Contract?    Marbeya Business Park, Suite B-100, Las Vegas 

January 27  How to Get “Yes” for Your Business Loans  Urban Chamber of Commerce, Las Vegas 

February 1  START SMART     Urban Chamber of Commerce, Las Vegas 

February 1  REAP Lunch & Learn    Rising Star Sports Ranch, Mesquite 

February 3   START SMART     Henderson Business Resource Center, Henderson 

February 3   Entrepreneurs Assembly    Innevation Center, Las Vegas 

February 7  Alternative Funding: Crowdfunding and More SBA Nevada District Office, Las Vegas 

February 10  What No One Told You Marketing Your Small Business Henderson Business Resource Center, Henderson 

February 15  Entrepreneurs Assembly    Henderson Business Resource Center, Henderson 

February 17  START SMART     University of Nevada Cooperative Extension, Las Vegas 

March 1   START SMART     Urban Chamber of Commerce, Las Vegas 

March 3   START SMART     Henderson Business Resource Center, Henderson 

March 3   Entrepreneurs Assembly    Innevation Center, Las Vegas 

March 14  Empiece Inteligentemente Su Negocio  University of Nevada Cooperative Extension, Las Vegas 

March 15   Entrepreneurs Assembly    Henderson Business Resource Center, Henderson 

March 15  Ask-a-Lawyer     West Charleston Library, Las Vegas 

March 17  START SMART     University of Nevada Cooperative Extension, Las Vegas 

April 5   START SMART     Urban Chamber of Commerce, Las Vegas 

April 7   START SMART     Henderson Business Resource Center, Henderson 

April 7   Entrepreneurs Assembly    Innevation Center, Las Vegas 

April 14   Inside the Media: Learn How to Gain Access  Urban Chamber of Commerce, Las Vegas 

April 19   Entrepreneurs Assembly    Henderson Business Resource Center, Henderson  

April 21   START SMART     University of Nevada Cooperative Extension, Las Vegas 

SOUTHERN NEVADA EVENTS 

NORTHERN NEVADA EVENTS 

Date   Description     Location  

January 17, 24, 31 1 Million Cups     Innevation Center, Reno 

January 17  NCET Biz Café: Tax Reform, How Will It Impact You? The Rancharrah Pavilion, Reno 

January 17  Understanding Your Financials   Innevation Center, Reno 

January 20  SCORE Start-Up Basics    Innevation Center, Reno 

January 22  Digital Marketing     Innevation Center, Reno 

January 24  Lunch & Learn: Internet of Things (IoT)  Innevation Center, Reno 

January 24  NCET Biz Bite: Project Management Tips/Tools Atlantis Casino Resort Spa, Reno 

January 25  NCET Tech Bite: Jim Annis, The Nervous Nine Atlantis Casino Resort Spa, Reno 

January 25  Bridgewire Open House    Bridgewire, Sparks 

http://business.nv.gov/Resource_Center/Calendar_of_Events/Calendar_of_Events/
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Date   Description     Location  

January 31  SCORE Start-Up Basics    Innevation Center, Reno  

February 1  Entrepreneurs Assembly    Lake Tahoe Community College, South Lake Tahoe 

February 1,8,15,22 Bridgewire Open House    Bridgewire, Sparks 

February 2  Where’s the Contract?     Washoe County Government Center, Reno 

February 6  SCORE Start-Up Basics    Innevation Center, Reno 

February 7  Entrepreneurs Assembly    Sierra Nevada College, Incline Village 

February 8  NCET Tech Wednesday    Dynamic Isolation Systems, McCarran 

February 10  Entrepreneurs Assembly    Innevation Center, Reno 

February 14  NCET Tech Wednesday    Kimmie Candy, Reno 

February 16-18  Food Safety Workshop    UNR Redfiled Campus, Reno  

February 17  SCORE Start-Up Basics    Innevation Center, Reno 

February 21, 28  Catalyst Live!      Fusion @ Midtown, Reno 

February 22  NCET Tech Bite: Common Small Biz Legal Mistakes Atlantis Casino Resort Spa, Reno  

February 28  Cannabis Commerce: The Business of Marijuana  Atlantis Casino Resort Spa, Reno  

March 1    Entrepreneurs Assembly    Lake Tahoe Community College, South Lake Tahoe 

March 1,8,15,22,29 Bridgewire Open House    Bridgewire, Sparks 

March 6   SCORE Start-Up Basics    Innevation Center, Reno 

March 7,14,21,28  1 Million Cup      Innevation Center, Reno 

March 7   Entrepreneurs Assembly    Sierra Nevada College, Incline Village 

March 10  Entrepreneurs Assembly    Innevation Center, Reno 

March 14   SCORE Start-Up Basics    Nevada PTAC, Carson City  

March 14  Entrepreneurs Assembly    Adams Hub, Carson City 

March 14  NCET Tech Wednesday    Western Nevada College Mechatronics Lab, Carson City 

March 17  SCORE Start-Up Basics    Innevation Center, Reno  

March 28  NCET Biz Bite     Atlantis Casino Resort Spa, Reno 

April 4,11,18  1 Million Cups     Innevation Center, Reno 

April 4,11,18  Catalyst Live!      Fusion @ Midtown, Reno  

April 4   Entrepreneurs Assembly    Sierra Nevada College, Incline Village 

April 5   Entrepreneurs Assembly    Lake Tahoe Community College, South Lake Tahoe 

April 5,12,19  Bridgewire Open House    Bridgewire, Sparks 

April 11   Entrepreneurs Assembly    Adams Hub, Carson City 

April 14   Entrepreneurs Assembly    Innevation Center, Reno  

NORTHERN NEVADA EVENTS 

WEBINARS 

Date   Description     

January 17  Where’s the Contract? Capabilities Statement: A Company’s Professional Resume 

January 18  Family-Owned Business Best Practices 

January 23  Business Basics Academy– Marketing Basics 

January 25  Business Basics Academy– Start Up Costs 101 

February 21  Where’s the Contract? Advantages of Small Business Certifications 

March 21  Where’s the Contract?  Resources for Veteran-Owned Businesses in Nevada 

For details about these events and information about how to register to attend, visit our online calendar of events:  

http://business.nv.gov/Resource_Center/Calendar_of_Events/Calendar_of_Events/ 

file:///C:/Users/twilliams/Documents/AdobeStockPhotos


 Certifications Help Open Doors to More Opportunity 

For many small businesses, certification can play a pivotal role in developing additional contract or funding opportunities. 

What is “certification”?  It’s formal acknowledgement by an authorized entity that your business has a certain status or compliance to defined 

standards.  Some of the certifications that exist today include Disadvantaged Business Enterprise (DBE), Small Business Enterprise (SBE), Minori-

ty Business Enterprise (MBE), Woman-Owned Small Business (WOSB), Economically Disadvantaged Woman-Owned Small Business (EDWOSB), 

Veteran-Owned Small Business (VOSB), Service-Disabled Veteran-Owned Small Business (SDVOSB) and Emerging Small Business (ESB). 

Certifications can help a business qualify for preferential bidding processes, compete for public or private projects, or gain access to additional 

capital.  Here in Nevada, the following entities can help you understand and acquire these certifications, as well as find business opportunities 

related to them: 

The Procurement Technical Assistance Center (PTAC) – a function of the Nevada Governor's Office of Economic Development (GOED) – 

helps simplify the process of selling business products or services to the government.  They help cut through the red tape by assisting Nevada 

businesses with certifications (including minority, women and veteran owned), marketing, support documentation, and other aspects of the 

procurement process.  They help connect Nevada businesses with lucrative opportunities and their assistance is comprehensive and free.  Go 

to http://www.diversifynevada.com/programs-resources/procurement-outreach to learn more. 

GOED also handles certification for the Local Emerging Small Business (ESB) Program – a program for Nevada small businesses interested in 

doing business with state and local government agencies. The ESB certification is available to all business types and industries.  To learn more 

or to apply, go to http://www.diversifynevada.com/esb. 

The Nevada Small Business Development Center can assist women, minority and disadvantaged businesses understand the certification 

process and help them become certified as a Disadvantaged Business Enterprise (DBE).  Becoming certified is free and the Center also offers 

individual confidential counseling.  Go to http://nsbdc.org/ for more information. 

The Nevada Unified Certification Program (NUCP) is a collaborative effort among several Nevada regional agencies to help small business-

es apply for and receive Disadvantaged Business Enterprises (DBEs) certification.  Operated by the Nevada Department of Transportation, 

McCarran International Airport, Reno-Tahoe International Authority, Carson Area Metropolitan Planning Organization, and the Regional Trans-

portation Commissions in Clark and Washoe counties, the NUCP promotes equal contracting opportunities in construction, professional ser-

vices, and airport concessions.  Go to http://www.nevadadbe.com/website/dbe-program.php for an overview of the program, or visit any of 

the websites of the sponsoring agencies. 

The Western Regional Minority Supplier Development Council provides a nationally recognized ethnic minority business enterprise (MBE) 

certification program that helps position minority owned businesses for business opportunities with government and the private sector.  For 

more information, visit http://wrmsdc.org/. 

Certifications are a great tool to position your business to expand and grow.  Take advantage of the many resource partners available to help 

you – and look into getting certified today! For a list of major business certifications and providers, visit the Business Certifications section of 

the Department of Business and Industry’s Business Resource Directory at http://business.nv.gov/Resource_Center/Business_Certifications/.   
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ACCESS TO CAPITAL 
Accion 
Las Vegas 
Phone: (702) 250-3372 
Web: www.accionnv.org     
 
Bank of Nevada  
Multiple Locations  
Web: www.bankofanevada.com  
 
Prestamos/CPLC 
Las Vegas 
Phone: (702) 207-1614 
Web: prestamosloans.org 
 
Nevada State Bank 
Multiple Locations 
Web: www.nsbank.com  
 
Nevada State Development Corporation 
Las Vegas 
Phone: (702) 877-9111 
Web: www.nsdc.com 
 
Nevada State Development Corporation  
Reno 
Phone: (775) 770-1240 
Web: www.nsdc.com  
 
Nevada Business Opportunity Fund 
Las Vegas 
Phone: (702) 734-3555 
Web: www.vedc.org/nevada 
 
Prestamos/ CPLC 
Las Vegas 
Phone: (702) 207-1614 
Web: prestamosloans.org 
 
Rural Nevada Development Corporation  
Ely 
Phone: (775) 289-8519 
Web: www.rndcnv.org  
 
Small Business Administration (SBA) 
Multiple Locations 
Web: www.sba.gov  
 

The Interface Financial Group 
Las Vegas 
Phone: (702) 636-8644 
Web: www.interfacefinancial.com/
Schultz 
 
USDA Rural Development 
Las Vegas 
Phone: (702) 407-1400 ext. 103 
Web: www.rd.usda.gov/nv  
 
The Valley Center Opportunity Zone 
(VCOZ) 
Las Vegas 
(702) 384-8269 
Web: www.vcoz.org 
 
Wells Fargo  
Multiple Locations 
Web: www.wellsfargo.com  
 

BUSINESS COUNSELING 
Nevada Small Business Development 
Center 
Multiple Locations 
Web: nsbdc.org  
 
SCORE 
Multiple Locations 
Web: www.score.org  
 

CHAMBERS OF COMMERCE* 
Carson City Chamber of Commerce 
Phone: (775) 882-1565 
Web: www.carsoncitychamber.com 
 
Henderson Chamber of Commerce 
Phone: (702) 565-8951 
Web: www.hendersonchamber.com  
 
Las Vegas Asian Chamber of Commerce 
Phone: (702) 737-4300 
Web: www.lvacc.org  
 
Las Vegas Metro Chamber of Commerce 
Phone: (702) 641-5822 
Web: www.lvchamber.com 
 

Latin Chamber of Commerce (Las Vegas) 
Phone: (702) 385-7367 
Web: www.lvlcc.com  
 
The Chamber of Commerce Reno + 
Sparks 
Reno  
Phone: (775) 636-9550 
Web: www.thechambernv.org  
 
The Gay & Lesbian Chamber of          
Commerce Nevada 
Las Vegas 
Phone: (702) 625-3882 
Web: www.glccnv.org 
 
Urban Chamber of Commerce 
1951 Stella Lake St. Suite 26 
Las Vegas, NV. 89106 
Phone: (702) 648-6222 
Web: www.urbanchamber.org  
 
Women’s Chamber of Commerce of   
Nevada 
Las Vegas  
Phone: (702) 733-3955 
Web: womenschamberofnevada.com  
 
*There are many Chambers of Com-
merce in Nevada. For more listings, visit: 
http://business.nv.gov/
Resource_Center/Networking 

 
EXPORTING 
Governor’s Office of Economic  
Development– International  Trade 
Web: www.diversifynevada.com 
 
Office of the U.S. Trade Representative 
Web: ustr.gov  
 
Nevada Industry Excellence 
Multiple Locations 
Web: www.nevadaie.com 
 
National District Export Council 
Web: www.districtexportcouncil.org/
nevada 
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NEVADA BUSINESS  

RESOURCE DIRECTORY 



U.S. Department of Commerce- 
U.S. Export Assistance 
Las Vegas 
Phone: (702) 388-6469 
Web: 2016.export.gov/nevada  
 

GOVERNMENT CONTRACTS 
Clark County Small Business Opportunity 
Program  
Las Vegas 
Phone: (702) 455-0000 
Web: www.clarkcountynv.gov  
 
Governor’s Office of Economic  
Development—Emerging Small Business 
Program and Procurement  Technical 
Assistance Center (PTAC)  
Carson City and Las Vegas  
Web: www.diversifynevada.com  

 
INCUBATORS/SHARED WORK SPACE 
Adam’s Hub 
Carson City 
Phone: (775) 222-0001 
Web: www.adamshub.com  
 
Bridgewire 
Sparks 
Web: bridgewire.org 
 
Co-Operate On 
Las Vegas 
Web: www.co-operateon.com 
 
CUBE at Midtown  
Reno  
Phone: (775) 622-9900 
Web: www.cubeatmidtown.com  
 
Henderson Business Resource Center 
Henderson 
Phone: (702) 565-8951 
Web: www.hendersonchamber.com  
 
Innevation Center 
Las Vegas 
Phone: (702) 444-1111 

Web: www.innevation.com 
 
Pacific Workplaces 
Reno 
Phone: (775) 360-2000 
Web: pacificworkplaces.com/locations/
reno-office-space 

RedFlint Vegas 
Las Vegas 
Phone: (702) 408-3200 
Web: www.phoenix.edu/redflint.html  
 
Reno Collective 
Reno 
Phone: (775) 391-0195 
Web: renocollective.com 
 
StartUpNV 
Reno and  Las Vegas 
Web: startupnv.org 
 
The Coop 
Las Vegas 
Phone: (702) 636-9101 
Web: www.thecoopcowork.com/en  
 
The Innevation Center (UNR) 
Reno 
Phone: (775) 682-8612 
Web: www.unr.edu/innevation  
 
The Mill  
Downtown Las Vegas 
Web: http://themill.vc 
 
Work in Progress 
Las Vegas 
Phone: (702) 906-2323 
Web: www.workinprogress.lv 
 
Urban Chamber of Commerce 
Las Vegas 
Phone: (702) 648-6222 
Web: www.urbanchamber.org/pages/
AboutFacility/ 
 

INSURANCE 
State of Nevada, Division of Insurance  
Carson City and Las Vegas 
Web: www.doi.nv.gov  

 
LABOR LAWS 
State of Nevada, Office of the Labor 
Commissioner  
Carson City and Las Vegas 
Web: www.labor.nv.gov  
 
 

LICENSING  
Nevada Secretary of State 
Multiple Locations 
Web: www.nvsos.gov 

Carson City  
Phone: (775) 887-2000 
Web: www.carson.org  
 
City of Henderson  
Phone: (702) 267-2323 
Web: www.cityofhenderson.com/
economic-development/home  
 
City of Las Vegas 
Phone: (702) 229-6011 
Web: www.lasvegasnevada.gov  
 
City of North Las Vegas 
Phone: (800) 326-6868 
Web: www.cityofnorthlasvegas.com    
 
City of Reno 
Phone: (775) 334-2090 
Web: http://www.reno.gov/home  
 
City of Sparks 
Phone: (775) 353-5555 
Web: http://cityofsparks.us/  
 
Clark County 
Phone: (702) 455-2000 
Web: www.clarkcountynv.gov 
 
Washoe County 
Phone: (775) 328-2000 
Web: http://cityofsparks.us/  
 
*There are several business licensing 
offices in Nevada. For more click here: 
http://business.nv.gov/
Resource_Center/Licensing/Permits/  

 
TAXATION  
State of Nevada, Department of Taxation 
Multiple Locations 
Web: www.tax.nv.gov 
 
Internal Revenue Service 
Las Vegas 
Phone: (702) 868-5005 
Web: www.irs.gov  
 

TRAINING OPPORTUNITIES 
Nevada Business Opportunity Fund 
Las Vegas 
Phone: (702) 734-3555 
Web: www.vedc.org/nevada 
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The Business Advocate is a publication of the Nevada   
Department of Business and Industry. The Business       
Advocate welcomes ideas and suggestions to make this 
publication as relevant and useful to readers as possible. 
Questions or concerns about content of this publication 
may be addressed to: Teri Williams, Department of      
Business and Industry, 3300 W. Sahara Avenue, Suite 425, 
Las Vegas, NV 89102.  

Please email subscription requests to  
twilliams@business.nv.gov  

C.J. Manthe ,  Director  

Terry Reynolds ,  Deputy Director 

Marcel F. Schaerer, Deputy Director 

 

3300 W. Sahara Avenue, Suite 425, Las Vegas, NV 89102  

1830 College Parkway, Suite 100, Carson City, NV 89706  

biinfo@business.nv.gov 

 

Nevada Small Business Development 
Center 
Multiple Locations 
Web: www.nsbdc.org  
 
Vegas PBS- Global Online Advanced 
Learning (GOAL) 
Las Vegas 
Phone: (702) 799-1010 
Web: www.vegaspbs.org/workforce 
 
SBA 
Multiple Locations 
Web: www.sba.gov  
 
SCORE 
Multiple Locations 
Web: www.score.org  
 

VETERANS SERVICES 
Nevada Department of Veterans Services 
Multiple Locations 
Web: www.veterans.nv.gov 

 
 

WORKERS COMPENSATION 
Division of Industrial  Relations,  
Workers’ Comp Section 
Carson City and Las Vegas 
Web: www.dir.nv.gov/WCS/home 
 

WORKPLACE SAFETY  
State of Nevada, Division of Industrial 
Relations—SCATS 
Carson City and Henderson 
Web: www.dir.nv.gov 

 
OTHER 
Economic Development Authority of 
Western Nevada (EDAWN) 
Reno 
Phone: (775) 829-3700 
Web: www.edawn.org  
 
Las Vegas Global Economic Alliance 
Las Vegas 
Phone: (702) 791-0000 
Web: www.lvgea.org  
 

 

NCET – Nevada’s Center for Entrepre-
neurship and Technology  
Reno 
Phone: (775) 453-0130 
Web: https://ncet.org  
 
Nevada Association of Counties (NACO) 
Carson City  
Phone: (775) 883-7863 
Web: www.nvnaco.org 
 

Nevada Department of Employment, 
Training and Rehabilitation (DETR) 
Carson City and Las Vegas 
Web: www.detr.state.nv.us  
 

Nevada League of Cities & Municipalities 
Carson City 
Phone: (775) 882-2121 
Web: www.nvleague.com  
 
University of Nevada Las Vegas 
Office of Economic Development 
Phone: (702) 895-3011 
Web: www.unlv.edu/research/econdev  

Nevada Business Resource Directory 

For additional resource listings, visit the Resource Directory in the Business Resource Center at 

http://business.nv.gov/Resource_Center/Business_Resource_Center.  
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