
!ǎ ǘƘŜ ƛƴƪ ŘǊƛŜǎ ƻƴ ǘƘƛǎ ŜŘƛǝƻƴ ƻŦ ¢ƘŜ 

.ǳǎƛƴŜǎǎ !ŘǾƻŎŀǘŜΣ ǿŜ ŀǊŜ ǘŀƪƛƴƎ ǎǘƻŎƪ 

ƻŦ ǘƘŜ оǊŘ ŀƴƴǳŀƭ DƻǾŜǊƴƻǊΩǎ /ƻƴŦŜǊπ

ŜƴŎŜ ƻƴ {Ƴŀƭƭ .ǳǎƛƴŜǎǎ ǿƘƛŎƘ ǘƻƻƪ 

ǇƭŀŎŜ {ŜǇǘŜƳōŜǊ мфǘƘ ŀǘ ǘƘŜ wƛƻ tŀǾƛƭπ

ƛƻƴ .ŀƭƭǊƻƻƳ ƛƴ [ŀǎ ±ŜƎŀǎΦ    

Lǘ Ƙŀǎ ōŜŜƴ ŀ ōǳǎȅ ǎǳƳƳŜǊ ƛƴ ƻǳǊ ƻŶŎπ

Ŝǎ ŀǎ ǿŜ ǿƻǊƪ ǘƻ ƛƳǇƭŜƳŜƴǘ ŜǾŜƴǘǎ ŀƴŘ 

ŀŎǝǾƛǝŜǎ ǘƻ ŀǎǎƛǎǘ ŜƴǘǊŜǇǊŜƴŜǳǊǎ ŀƴŘ 

ǎƳŀƭƭ ōǳǎƛƴŜǎǎŜǎ ǘƘǊƻǳƎƘƻǳǘ ǘƘŜ ǎǘŀǘŜΦ   

.ȅ ŀƭƭ ƛƴŘƛŎŀǝƻƴΣ ǿŜ ŀǊŜ ŘŜŎƭŀǊƛƴƎ ǘƘŜ 

ŎƻƴŦŜǊŜƴŎŜ ŀ ǎǳŎŎŜǎǎΗ  aƻǊŜ ǘƘŀƴ ǘƘǊŜŜ 

ȅŜŀǊǎ ŀƎƻΣ ǘƘŜ ƛŘŜŀ ŦƻǊ ŀ ǎǘŀǘŜǿƛŘŜ ǎƳŀƭƭ 

ōǳǎƛƴŜǎǎ ŎƻƴŦŜǊŜƴŎŜ ǿŀǎ ōƻǊƴΦ  hǳǊ 5Ŝπ

ǇŀǊǘƳŜƴǘ Ƙŀǎ ƘŀŘ ǘƘŜ ƘƻƴƻǊ ŀƴŘ ǇǊƛǾƛπ

ƭŜƎŜ ǘƻ ǿƻǊƪ ŎƭƻǎŜƭȅ ǿƛǘƘ ǘƘŜ DƻǾŜǊƴƻǊ 

ǘƻ ǇǊŜǎŜƴǘ ǘƘƛǎ ŎƻƳǇǊŜƘŜƴǎƛǾŜ ŜǾŜƴǘ ƛƴ 

ōƻǘƘ ƴƻǊǘƘŜǊƴ ŀƴŘ ǎƻǳǘƘŜǊƴ bŜǾŀŘŀ ƛƴ 

ŀƭǘŜǊƴŀǝƴƎ ȅŜŀǊǎΦ   

¢Ƙƛǎ ȅŜŀǊΩǎ ŜǾŜƴǘ ƛƴ {ƻǳǘƘŜǊƴ bŜǾŀŘŀ 

ŦŜŀǘǳǊŜŘ ƳƻǊŜ ǘƘŀƴ млл ŜȄƘƛōƛǘƻǊǎ ŀǘ 

ǘƘŜ .ǳǎƛƴŜǎǎ wŜǎƻǳǊŎŜ 9ȄǇƻΣ ǎƛȄ ƛƴǘŜǊŀŎπ

ǝǾŜ ŀƴŘ ƛƴŦƻǊƳŀǝǾŜ ǇŀƴŜƭ ŘƛǎŎǳǎǎƛƻƴǎ 

ŀƴŘ ŀƴ ƛƴǎǇƛǊƛƴƎ ƭǳƴŎƘŜƻƴ ǇǊƻƎǊŀƳ ŦŜŀπ

ǘǳǊƛƴƎ ǎǇŜŎƛŀƭ ƎǳŜǎǘ ǎǇŜŀƪŜǊǎ ŀƴŘ 

ƪŜȅƴƻǘŜ ŀŘŘǊŜǎǎ ōȅ DƻǾŜǊƴƻǊ .Ǌƛŀƴ 

{ŀƴŘƻǾŀƭΦ  

5ǳǊƛƴƎ ǘƘŜ ƭǳƴŎƘ ǇǊƻƎǊŀƳΣ DƻǾŜǊπ

ƴƻǊΩǎ hŶŎŜ ƻŦ 9ŎƻƴƻƳƛŎ 5ŜǾŜƭƻǇπ

ƳŜƴǘ 5ƛǊŜŎǘƻǊ {ǘŜǾŜ Iƛƭƭ ǎǇƻƪŜ ǘƻ ǘƘŜ 

{ǘŀǘŜΩǎ ŜũƻǊǘǎ ǘƻ ōǊƛƴƎ ǎƻƳŜ ōƛƎ ŜŎƻπ

ƴƻƳƛŎ ǿƛƴǎ ǘƻ ǘƘŜ ǎǘŀǘŜΣ ƛƴŎƭǳŘƛƴƎ 

bŜǾŀŘŀΩǎ ǎŜƭŜŎǝƻƴ ŀǎ ŀƴ ǳƴƳŀƴƴŜŘ 

ŀŜǊƛŀƭ ǾŜƘƛŎƭŜ ό¦!±ύ  ǘŜǎǘ ǎƛǘŜ ŀƴŘ ǘƘŜ 

ŘŜŎƛǎƛƻƴ ōȅ ¢Ŝǎƭŀ ǘƻ ōǳƛƭŘ ŀƴŘ ƻǇŜǊπ

ŀǘŜ ǘƘŜƛǊ Ϸр ōƛƭƭƛƻƴ ōŀǧŜǊȅ ŦŀŎǘƻǊȅ 

ǿƛǘƘƛƴ ƻǳǊ ōƻǊŘŜǊǎΦ   

5ǊΦ YŜƴƴŜǘƘ ²ƛǘŎƘŜǊΣ 5Ŝŀƴ ƻŦ !ŜǊƻπ

ƴŀǳǝŎǎ ŀǘ 9ƳōǊȅ-wƛŘŘƭŜ ¦ƴƛǾŜǊǎƛǘȅ 

²ƻǊƭŘǿƛŘŜ ŀƴŘ ŦƻǊƳŜǊ ǘŜŀƳ ƳŜƳπ

ōŜǊ ƻŦ ǘƘŜ !ƛǊ CƻǊŎŜ ¢ƘǳƴŘŜǊōƛǊŘ 

{ǉǳŀŘǊƻƴΣ ƎŀǾŜ ŀƴ ƻǾŜǊǾƛŜǿ ƻŦ ǿƘŀǘ 

ƳŀƪŜǎ bŜǾŀŘŀ ǎǳŎƘ ŀ ŘǊŀǿ ŦƻǊ ŘŜǾŜƭπ

ƻǇƛƴƎ ƛƴŘǳǎǘǊƛŜǎ ƭƛƪŜ ¦!±Φ  IŜ ŀƭǎƻ 

ƘƛƎƘƭƛƎƘǘŜŘ ǘƘŜ ƻǇǇƻǊǘǳƴƛǝŜǎ ŦƻǊ Ŝƴπ

ǘǊŜǇǊŜƴŜǳǊǎ ŀƴŘ ǎƳŀƭƭ ōǳǎƛƴŜǎǎŜǎ ǘƻ 

ōŜŎƻƳŜ ŀ ǇŀǊǘ ƻŦ ǘƘŜ ŘŜǾŜƭƻǇƛƴƎ ƛƴπ

ŘǳǎǘǊȅΦ   

{ǘǳŘŜƴǘǎ ŦǊƻƳ wŀƴŎƘƻ IƛƎƘ {ŎƘƻƻƭ 

!ŎŀŘŜƳȅ ƻŦ !Ǿƛŀǝƻƴ ǇŜǊŦƻǊƳŜŘ ŀ 

ŘŜƳƻƴǎǘǊŀǝƻƴ ƻŦ ǘƘŜƛǊ ¦!± ŀƛǊŎǊŀƊ ǘƻ 

ŘŜƳƻƴǎǘǊŀǘŜ ǘƘŜ ǘŜŎƘƴƻƭƻƎȅ ǘƘŀǘ 

ŜŀǊƴŜŘ ǘƘŜƳ ŀ ƴŀǝƻƴŀƭ ǝǘƭŜ ƛƴ ǘƘŜ 

wŜŀƭ ²ƻǊƭŘ 5ŜǎƛƎƴ /ƘŀƭƭŜƴƎŜΦ  

DƻǾŜǊƴƻǊ {ŀƴŘƻǾŀƭ ŀŘŘǊŜǎǎŜŘ ǘƘŜ ŀǳπ

ŘƛŜƴŎŜ ƻŦ ƳƻǊŜ ǘƘŀƴ тлл ŀƴŘ ŘŜŎƭŀǊŜŘ 

ǘƘŀǘ ǿƛǘƘ bŜǾŀŘŀΩǎ ŎƻƴǝƴǳŜŘ ŜŎƻπ

ƴƻƳƛŎ ǊŜŎƻǾŜǊȅ ŀƴŘ ŎƻƳŜōŀŎƪΣ ƻǳǊ 

{ǘŀǘŜΩǎ ōŜǎǘ Řŀȅǎ ŀǊŜ ŀƘŜŀŘΦ  IŜ ŀƭǎƻ 

ŜƳǇƘŀǎƛȊŜŘ ǘƘŜ ƛƳǇƻǊǘŀƴŎŜ ƻŦ ŀƴ ŜŘπ

ǳŎŀǘŜŘ ǿƻǊƪŦƻǊŎŜ ǘƻ ƳŜŜǘ ǘƘŜ ƴŜŜŘǎ 

ƻŦ ǘƘŜǎŜ ƴŜǿ ƛƴŘǳǎǘǊƛŜǎ ŀǎ ǿŜƭƭ ŀǎ ŜȄπ

ƛǎǝƴƎ ōǳǎƛƴŜǎǎŜǎ ŀƴŘ ƛƴŘƛŎŀǘŜŘ ǘƘŀǘ 

ŘǳǊƛƴƎ ǘƘŜ ƴŜȄǘ ƭŜƎƛǎƭŀǝǾŜ ǎŜǎǎƛƻƴΣ 

ŬƴŘƛƴƎ ƴŜǿ ǎƻƭǳǝƻƴǎ ǘƻ ŜŘǳŎŀǝƻƴ 

ŦǳƴŘƛƴƎ ǿƻǳƭŘ ōŜ ŀ ǇǊƛƻǊƛǘȅΦ  

¢ƘŜ ŎƻƴŦŜǊŜƴŎŜ ǿƻǳƭŘ ƴƻǘ ƘŀǾŜ ōŜŜƴ 

ǇƻǎǎƛōƭŜ ǿƛǘƘƻǳǘ ǘƘŜ ƎŜƴŜǊƻǳǎ ǎǳǇπ

ǇƻǊǘ ƻŦ ƻǳǊ ǎǇƻƴǎƻǊǎ ŀƴŘ ǎǳǇǇƻǊǘŜǊǎΦ  

Lƴ ǇŀǊǝŎǳƭŀǊΣ ǿŜΩŘ ƭƛƪŜ ǘƻ ǘƘŀƴƪ ǘƘŜ Ŧƻƭπ

ƭƻǿƛƴƎ ǎǇƻƴǎƻǊǎ ŦƻǊ ǘƘŜƛǊ ŬƴŀƴŎƛŀƭ ǎǳǇπ

ǇƻǊǘ ǿƘƛŎƘ ŀƭƭƻǿŜŘ ǳǎ ǘƻ ƻũŜǊ  

/ƻƴǝƴǳŜŘΣ ǇŀƎŜ т 
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Business plan competitions have become wildly popular in 

recent years and competing could help fund your capital -

starved venture.  Awards range from bragging rights to thou-

sands in cash or equity shares.  In addition to cash, winners 

can benefit from in -kind services like marketing, legal assis-

tance, mentoring, and office space.  It is an excellent oppor-

tunity to gain experience in ideation from initial concept 

pitch through business plan creation and hopefully, imple-

mentation of that plan.  

Business plan competition has its humble beginnings in the 

early eighties.  Two MBA students from the University of Tex-

as wanted an activity in their business school to equal that of 

the distinguished Moot Court competition in the universityõs 

law school program.  In 1984, òMoot Corpó (now called Ven-

ture Labs Investment Competition) held their first competi-

tion for Texas MBA students only.  By 1989, it had become a 

national event with MBA teams from the likes of Harvard, 

Carnegie Mellon and Purdue vying for the win.  The competi-

tion went international in 1990 and the field has been grow-

ing ever since. 

Many competitions are open to only students of the hosting 

college but contests for students from any accredited univer-

sity are growing.  Non-students may be able to participate as 

part of the team as long as at least one teammate is a current 

student. The number of non-student contests open to 

startups and established businesses are increasing as well.  

With more than 400 competitions per year, there is some-

thing for just about every field such as social, energy, tech-

nology and health. 

TEAMWORK MAKES THE DREAM WORK 

Last fall, Greg Friesmuth, Jinger Zeng and classmates at UNLV 

worked closely with MBA students in Dr. Andrew Hardinõs 

òNew Venture Creationó class at UNLVõs Center for Entrepre-

neurship where they developed a business plan for 

Friesmuthõs engineering capstone project and Skyworks Aeri-

al Systems was born. Skyworks is a hardware company that 

designs, manufactures and sells unmanned aerial systems 

(UAS). 

After honing their business plan and brining other key mem-

bers on the team, the Skyworks group entered into the 2014 

Dominic Anthony Marrocco Southern Nevada Business Plan 

competition.  

Preparing for a competition can take months of planning. 

The team benefitted from practice presentations filmed by 

UNLVTV. According to Dr. Hardin, òThe presentation greatly 

improved during the process. The key takeaway is that pre-

paring for a competition requires a great deal of work and 

cooperation by the team members.ó  

Skyworks was awarded the grand prize in the competition 

and took home over $85,000 in cash and prizes.  The team 

went on to win $10,000 and first place in the 2014 Innova-

tion Challenge hosted by the North American Professionals 

& Entrepreneurs Council (NAPEC), beating out teams from 

MIT and Carnegie Mellon. 

According to Zeng, the key to their success was finding co-

hesive partners to create what Zeng called ôactive conversa-

tion across multiple disciplines.õ òItõs how the real world and 

real industry work. Our team did great in that aspect.ó With 

a chuckle she added, òTeam work makes dream work!ó 

WINNING ISNõT EVERYTHING 

Although winning the top prize is great, it is not the only rea-

son to enter these contests.  Just like participants that do not 

get funding on the popular television show Shark Tank, being a 

finalist in high -profile competitions can throw a spotlight on 

your business through media attention about the contest, 

opening the doors for other funding opportunities.  

Judges for these competitions are often investors, CEOs and 

successful entrepreneurs that can offer invaluable advice and 

feedback on your plan.  Some audience members may be look-

ing for the next big idea to invest in as well.  The connections 

made during these events can be just as vital to your success 

as receiving funds. 

ACCESS TO CAPITAL CORNER: 

Pitching for Dollars  

ό/ƻƴǝƴǳŜŘύ 



Business plan and idea pitching competitions may not be for everyone.  It takes many steps to turn your idea into a great 

business.  Like a roadmap that is not drawn right, you may eventually get where you want to go but you might end up 

making a few wrong turns along the way.   

WHERE TO FIND COMPETITIONS 

www.Istart.org - iStart began as studentbusiness.com by three Harvard University students.  It was bought by Ewing Mari-

on Kauffman Foundation in 2009 and currently has more than 400 competitions in its database.  

http://studentcompetitions.com  ð Student competitions started in 2010 by four competitive college students as a com-

petition listing service. The company has added other products and services to include global talent database manage-

ment.  

http://www.bizplancompetitions.com  ð A searchable database of entrepreneurship contests, elevator pitch events, and 

business plan competitions. 

NAME  CATEGORY GRAND 

PRIZE 

TOTAL 

PRIZES 

WEBSITE 

New Space Business Plan 

òLightning Pitchó 

New independent ventures 

in seed, start-up or early 

growth stages in space re-

lated fields 

$20,000 $30,000 http://newspacebpc.com/lightning -pitch-

2014 

  

Clean Tech Open Start-ups (initial funding 

caps) in clean technology 

$20,000 cash 

& services 

$200,000 

for national  

winner 

http://www2.cleantechopen.org/overview  

  

Dominic Anthony Marrocco 

Southern Nevada Business 

Plan Competition 

Any type of industry doing 

business in Clark, Nye or 

Lincoln Counties. 

$80,000 cash 

and in-kind 

prizes 

  http://snbpc.com  

  

North American Get in the 

Ring ð Startup Pitch  

Competition  

U.S., Canada or Mexico 

startup not more than 5 

years old. 

$10,000 $16,000 www.kauffman.org/gitr  

national website : www.gitr.nl 

Donald W. Reynolds Governors 

Cup - Nevada 

Nevada Graduate or Under-

graduate 

$20,000 $35,000 http://nvgovernorscup.org/  

The Lieutenant Governorõs Cup 

  

Nevada Graduate or Under-

graduate in clean, renewa-

ble or efficient energy tech-

nology and services 

$10,000   http://nvgovernorscup.org/the -lieutenant-

governors-cup 

  

Donald W. Reynolds Tri-State 

Award 

Winning teams from Gover-

norõs Cup in Arkansas, Ne-

vada and Oklahoma 

$30,000 $118,000 www.arcapital.com/aeaf/tristate  

The Sontag Entrepreneurship 

Award Competition  

University of Nevada, Reno 

students 

$50,000   http://www.unr.edu/sontag  

University Of Nevada Reno 

Entrepreneur Club Annual Pack 

Pitch Competition 

Open to all students from 

any college or university 

$500 $850 https://www.facebook.com/unreclub  

 Idea pitch only ð no business plans 

Truckee Meadow Community 

College (TMCC) Business Plan 

Competition  

TMCC Graduate or Under-

graduate and TMCC High 

School 

Scholarship 

funds and in

-kind gifts  

Dependent 

upon spon-

sorship  

http://www.tmcc.edu/business/business-

plan-competition  

First Look West (FLoW) Clean 

Energy Business Plan Competi-

tion 

Half team must be U.S. un-

dergraduate or graduate 

students 

$100,000 $160,000 http://flow.caltech.edu/apply  

  

Sierra Nevada College Jâlé and 

Warren Trepp Business Plan 

Competition  

Sierra Nevada College stu-

dents 

$4,500 $6,750 http://www.sierranevada.edu/event/jale -

and-warren-trepp-business-plan-

competition  

http://www.Istart.org
http://studentcompetitions.com
http://www.bizplancompetitions.com
http://newspacebpc.com/lightning-pitch-2014
http://newspacebpc.com/lightning-pitch-2014
http://www2.cleantechopen.org/overview
http://snbpc.com
http://www.kauffman.org/gitr
http://www.gitr.nl
http://nvgovernorscup.org/
http://nvgovernorscup.org/the-lieutenant-governors-cup
http://nvgovernorscup.org/the-lieutenant-governors-cup
http://www.arcapital.com/aeaf/tristate
http://www.unr.edu/sontag
https://www.facebook.com/unreclub
http://www.tmcc.edu/business/business-plan-competition
http://www.tmcc.edu/business/business-plan-competition
http://flow.caltech.edu/apply
http://www.sierranevada.edu/event/jale-and-warren-trepp-business-plan-competition
http://www.sierranevada.edu/event/jale-and-warren-trepp-business-plan-competition
http://www.sierranevada.edu/event/jale-and-warren-trepp-business-plan-competition


¢ƘŜ ǘǿƻ Ƴƻǎǘ ŎƻƳƳƻƴ ǉǳŜǎǝƻƴǎ ǘƘŀǘ ǘƘŜ 

5ƛǾƛǎƛƻƴ ƻŦ LƴǎǳǊŀƴŎŜ ǊŜŎŜƛǾŜǎ ŦǊƻƳ ŜƳπ

ǇƭƻȅŜǊǎ ǊŜƎŀǊŘƛƴƎ ǘƘŜ !ũƻǊŘŀōƭŜ /ŀǊŜ !Ŏǘ 

ό!/!ύ ŀǊŜΥ ²ƛƭƭ L ƘŀǾŜ ǘƻ ǇǊƻǾƛŘŜ ƘŜŀƭǘƘ 

ƛƴǎǳǊŀƴŎŜ ŎƻǾŜǊŀƎŜ ǘƻ Ƴȅ ŜƳǇƭƻȅŜŜǎ ŀƴŘ ƛŦ 

ǎƻΣ Ƙƻǿ ƳǳŎƘ ǿƛƭƭ ƛǘ ŎƻǎǘΚ !ƴŘ ǿƘƛƭŜ ǘƘŜ 

ŀƴǎǿŜǊǎ ǘƻ ǘƘŜǎŜ ǘǿƻ ǉǳŜǎǝƻƴǎ Ŏŀƴ Ŭƭƭ 

ŎƻǳƴǘƭŜǎǎ ǇŀƎŜǎ ǿƛǘƘ ŜȄǇƭŀƴŀǝƻƴǎΣ ǎŎŜƴŀǊƛπ

ƻǎΣ ŜȄŀƳǇƭŜǎΣ Řŀǘŀ ŀƴŘ ŎƘŀǊǘǎΣ L ǿƛƭƭ Ŝƴπ

ŘŜŀǾƻǊ ǘƻ ŀǘ ƭŜŀǎǘ ōǊƛŜƅȅ ŀƴǎǿŜǊ ǘƘŜƳ ƘŜǊŜ 

ŀƴŘ Ǉƻƛƴǘ ȅƻǳ ƛƴ ǘƘŜ ŘƛǊŜŎǝƻƴ ƻŦ ƳƻǊŜ ŘŜπ

ǘŀƛƭŜŘ ŀƴŘ ǘŜŎƘƴƛŎŀƭ ƛƴŦƻǊƳŀǝƻƴ ƛŦ ȅƻǳ ǿƛǎƘ 

ǘƻ ƭŜŀǊƴ ƳƻǊŜΦ  

²ƛƭƭ L ƘŀǾŜ ǘƻ ǇǊƻǾƛŘŜ ŎƻǾŜǊŀƎŜ ǘƻ Ƴȅ ŜƳπ

ǇƭƻȅŜŜǎΚ 

¢ƘŜ ƭŀǿ ŘƻŜǎ ƴƻǘ ǊŜǉǳƛǊŜ ȅƻǳ ǘƻ ǇǊƻǾƛŘŜ 

ƘŜŀƭǘƘ ƛƴǎǳǊŀƴŎŜ ōǳǘ ǘƘŜǊŜ Ƴŀȅ ōŜ ŬƴŀƴŎƛŀƭ 

ǇŜƴŀƭǝŜǎ ŦƻǊ ƴƻǘ ŘƻƛƴƎ ǎƻΦ  

{ǘŀǊǝƴƎ ƛƴ нлмрΣ ƛŦ ȅƻǳ ŜƳǇƭƻȅ млл ƻǊ 

ƳƻǊŜ Ŧǳƭƭ-ǝƳŜ ŜƳǇƭƻȅŜŜǎ ƻǊ Ŧǳƭƭ-ǝƳŜ 

ŜǉǳƛǾŀƭŜƴǘ ŜƳǇƭƻȅŜŜǎΣ ŀƴŘ ȅƻǳ Řƻ ƴƻǘ 

ǇǊƻǾƛŘŜ ŀũƻǊŘŀōƭŜ ƳƛƴƛƳǳƳ ŜǎǎŜƴǝŀƭ ŎƻǾπ

ŜǊŀƎŜ ǘƻ ŀǘ ƭŜŀǎǘ тл ǇŜǊŎŜƴǘ ƻŦ ȅƻǳǊ Ŧǳƭƭ-

ǝƳŜ ŜƳǇƭƻȅŜŜǎ όŀƴŘ ǘƘŜƛǊ ŘŜǇŜƴŘŜƴǘǎύΣ 

ȅƻǳ ǿƛƭƭ ōŜ ǊŜǉǳƛǊŜŘ ǘƻ Ǉŀȅ ŀƴ ŀǎǎŜǎǎƳŜƴǘ 

ǘƻ ǘƘŜ LƴǘŜǊƴŀƭ wŜǾŜƴǳŜ {ŜǊǾƛŎŜ όLw{ύΦ   

Lƴ нлмс ŀƴŘ ƭŀǘŜǊ ȅƻǳ ǿƛƭƭ ōŜ ǊŜǉǳƛǊŜŘ ǘƻ 

Ǉŀȅ ŀƴ ŀǎǎŜǎǎƳŜƴǘ ǘƻ ǘƘŜ Lw{ ƛŦ ȅƻǳ ŜƳǇƭƻȅ 

рл ƻǊ ƳƻǊŜ Ŧǳƭƭ-ǝƳŜ ƻǊ ŜǉǳƛǾŀƭŜƴǘ ŜƳǇƭƻȅπ

ŜŜǎ ŀƴŘ Řƻ ƴƻǘ ǇǊƻǾƛŘŜ ŀũƻǊŘŀōƭŜ Ƴƛƴƛπ

ƳǳƳ ŜǎǎŜƴǝŀƭ ŎƻǾŜǊŀƎŜ ǘƻ ŀǘ ƭŜŀǎǘ фр҈ ƻŦ 

ȅƻǳǊ Ŧǳƭƭ-ǝƳŜ ŜƳǇƭƻȅŜŜǎ όŀƴŘ ǘƘŜƛǊ ŘŜπ

ǇŜƴŘŜƴǘǎύΦ 

¢ƘŜ ƭŀǿ ǎǇŜŎƛŬŎŀƭƭȅ ŜȄŜƳǇǘǎ ŀƭƭ ōǳǎƛƴŜǎǎπ

Ŝǎ ǘƘŀǘ ƘŀǾŜ ŦŜǿŜǊ ǘƘŀƴ рл Ŧǳƭƭ-ǝƳŜ ŜƳπ

ǇƭƻȅŜŜǎ ƻǊ Ŧǳƭƭ-ǝƳŜ ŜǉǳƛǾŀƭŜƴǘ ŜƳǇƭƻȅŜŜǎ 

ŦǊƻƳ ǘƘƛǎ ŀǎǎŜǎǎƳŜƴǘΦ 

I9![¢I Lb{¦w!b/9 w!¢9{ 

bŜǾŀŘŀ ŎƻƴǝƴǳŜǎ ǘƻ ǎŜŜ ŀ ŎƻƳǇŜǝǝǾŜ 

ǎƳŀƭƭ ƎǊƻǳǇ ƘŜŀƭǘƘ ƛƴǎǳǊŀƴŎŜ ƳŀǊƪŜǘΦ /ŀǊǊƛπ

ŜǊǎ Ŏŀƴ ƴƻǿ ǎǳōƳƛǘ ǉǳŀǊǘŜǊƭȅ ǊŀǘŜ ŀŘƧǳǎǘπ

ƳŜƴǘǎΣ ŀƴŘ ŦƻǊ нлмп ǘƘŜ 5ƛǾƛǎƛƻƴ Ƙŀǎ ŀǇπ

ǇǊƻǾŜŘ ŜƛƎƘǘ ǉǳŀǊǘŜǊƭȅ ŀŘƧǳǎǘƳŜƴǘǎ ŘŜπ

ŎǊŜŀǎƛƴƎ ǊŀǘŜǎ ƛƴ ǘƘŜ ǎƳŀƭƭ ƎǊƻǳǇ ƳŀǊƪŜǘΦ  

By Jake Sunderland, Division of Insurance Public Information Officer 

The Affordable Care Act and Your Business 

ό/ƻƴǝƴǳŜŘύ 



ACCESSABILITY 

AWARENESS 

tǊƻǇƻǎŜŘ ǊŀǘŜǎ ŦƻǊ Ǉƭŀƴ ȅŜŀǊ нлмр ƘŀǾŜ ŀƭǎƻ ōŜŜƴ ǎǳōπ

ƳƛǧŜŘ ƛƴ ǘƘŜ ǎƳŀƭƭ ƎǊƻǳǇ ƳŀǊƪŜǘΦ ¢ƘŜǊŜ ƛǎ ŀ пн ǇŜǊπ

ŎŜƴǘ ƛƴŎǊŜŀǎŜ ƛƴ ǘƘŜ ƴǳƳōŜǊ ƻŦ Ǉƭŀƴǎ ŀǾŀƛƭŀōƭŜ ŀƴŘ 

ǇǊƻǇƻǎŜŘ ǊŀǘŜǎ ŀŎǊƻǎǎ ǘƘŜ ŜƴǝǊŜ ǎƳŀƭƭ ƎǊƻǳǇ ƳŀǊƪŜǘ 

ŀǊŜ ǊŜƳŀƛƴƛƴƎ ǎǘŀōƭŜ ǿƛǘƘ ƭƛǧƭŜ ŎƘŀƴƎŜ ǊŜƭŀǝǾŜ ǘƻ 

нлмпΦ 

¢ƘŜ 5ƛǾƛǎƛƻƴ Ƙŀǎ ǘŀƪŜƴ ƎǊŜŀǘ ǎǘŜǇǎ ǘƻ ƳŀƪŜ ǎǳǊŜ ǘƘŀǘ 

ŎƻƴǎǳƳŜǊǎ ƘŀǾŜ ƻǇŜƴ ŀŎŎŜǎǎ ǘƻ ŀƭƭ ǇǊƻǇƻǎŜŘ ŀƴŘ ŀǇπ

ǇǊƻǾŜŘ ƘŜŀƭǘƘ ƛƴǎǳǊŀƴŎŜ ǊŀǘŜǎ ƛƴ ǘƘŜ ƛƴŘƛǾƛŘǳŀƭ ŀƴŘ 

ǎƳŀƭƭ ƎǊƻǳǇ ƳŀǊƪŜǘǎΦ .ȅ ǾƛǎƛǝƴƎ ǊŀǘŜǎΦŘƻƛΦƴǾΦƎƻǾ ōǳǎƛπ

ƴŜǎǎŜǎ ƛƴ bŜǾŀŘŀ Ŏŀƴ ŀŎŎŜǎǎ ƛƴŦƻǊƳŀǝƻƴ ŀōƻǳǘ ƘŜŀƭǘƘ 

ƛƴǎǳǊŀƴŎŜ ǊŀǘŜǎ ƛƴ ŀ ŎƻǳǇƭŜ ƻŦ ŘƛũŜǊŜƴǘ ŦƻǊƳŀǘǎΦ 

 ¢ƘŜ ŬǊǎǘ ƻǇǝƻƴ ƛǎ ƘŜŀƭǘƘǊŀǘŜǎΦŘƻƛΦƴǾΦƎƻǾΣ ǿƘŜǊŜ Ǿƛǎƛπ

ǘƻǊǎ Ŏŀƴ ǎŜŜ ƘŜŀƭǘƘ ƛƴǎǳǊŀƴŎŜ ǊŀǘŜǎΣ ōŜƴŜŬǘǎΣ ŘǊǳƎ ŦƻǊπ

ƳǳƭŀǊƛŜǎ ŀƴŘ ǇǊƻǾƛŘŜǊ ƴŜǘǿƻǊƪǎ ŦƻǊ ŀƭƭ ƘŜŀƭǘƘ Ǉƭŀƴǎ 

ōŜƛƴƎ ƻũŜǊŜŘ ƛƴ bŜǾŀŘŀ όƻƴ ƻǊ ƻũ ǘƘŜ ŜȄŎƘŀƴƎŜύ ƛƴ 

ǘƘŜ ƛƴŘƛǾƛŘǳŀƭ ŀƴŘ ǎƳŀƭƭ ƎǊƻǳǇ ƳŀǊƪŜǘǎΦ ¢ƘŜȅ Ŏŀƴ 

ǎŜŀǊŎƘ ōȅ ŀƎŜΣ ŎƻǳƴǘȅΣ ǇǊŜŦŜǊǊŜŘ ƳŜǘŀƭ ǝŜǊΣ ŀƴŘ 

ǿƘŜǘƘŜǊ ƻǊ ƴƻǘ ǘƘŜȅ ǿŀƴǘ ǘƻ ǎŜŜ Ǉƭŀƴǎ ƻũŜǊŜŘ ƻƴ ƻǊ 

ƻũ ǘƘŜ ŜȄŎƘŀƴƎŜΦ wŀǘŜ Řŀǘŀ ƛƴ ǘƘƛǎ ǎŜŎǝƻƴ ƛǎ ŀǇǇǊƻǾŜŘ 

ŦƻǊ нлмпΣ ŀƴŘ ǇǊƻǇƻǎŜŘ ŦƻǊ нлмрΦ  

 ¢ƘŜ ǎŜŎƻƴŘ ƻǇǝƻƴ ƛǎ ŘƻƛΦƴǾΦƎƻǾκwŀǘŜ-CƛƭƛƴƎǎ ǿƘŜǊŜ 

ŎƻƴǎǳƳŜǊǎ Ŏŀƴ ǾƛŜǿ ǘƘŜ ǊŜǉǳŜǎǘŜŘ ǊŀǘŜ ŎƘŀƴƎŜǎ ŎŀǊǊƛŜǊǎ 

ƘŀǾŜ ǎǳōƳƛǧŜŘ ǘƻ ƻǳǊ ƻŶŎŜ ƛƴ ǘƘŜ ƛƴŘƛǾƛŘǳŀƭ ŀƴŘ ǎƳŀƭƭ 

ƎǊƻǳǇ ƳŀǊƪŜǘǎΦ  

wŀǘŜǎ ŦƻǊ Ǉƭŀƴ ȅŜŀǊ нлмр ǿƛƭƭ ōŜ ŀǇǇǊƻǾŜŘ ƻƴ {ŜǇǘŜƳōŜǊ мΣ 

ŀƴŘ ǿƛƭƭ ōŜ ƳŀŘŜ ǇǳōƭƛŎΣ ƻƴƭƛƴŜ ŀǘ ǘƘŜ ŀŘŘǊŜǎǎŜǎ ŀōƻǾŜ ƻƴ 

hŎǘƻōŜǊ мсΣ нлмпΦ  

D¦L5!b/9 ²I9b ¸h¦ b995 L¢ ¢I9 ah{¢ 
tǳǊŎƘŀǎƛƴƎ ƛƴǎǳǊŀƴŎŜ ŦƻǊ ȅƻǳǊ ōǳǎƛƴŜǎǎ Ŏŀƴ ōŜ ŎƻƴŦǳǎƛƴƎΦ 

!ǎ ȅƻǳ ƴŀǾƛƎŀǘŜ ǘƘŜ !ũƻǊŘŀōƭŜ /ŀǊŜ !Ŏǘ ŀƴŘ ǘƘŜ ƴŜǿ ŎƘŀƭπ

ƭŜƴƎŜǎ ŀƴŘ ƻǇǇƻǊǘǳƴƛǝŜǎ ƛǘ Ƙŀǎ ŎǊŜŀǘŜŘ ƛƴ ǘƘŜ ƘŜŀƭǘƘ ƛƴǎǳǊπ

ŀƴŎŜ ƳŀǊƪŜǘǇƭŀŎŜΣ ǊŜƳŜƳōŜǊ ǘƘŀǘ ǘƘŜ bŜǾŀŘŀ 5ƛǾƛǎƛƻƴ ƻŦ 

LƴǎǳǊŀƴŎŜ ƛǎ ƘŜǊŜ ǘƻ ƘŜƭǇ ȅƻǳΦ  

LŦ ȅƻǳ ǎǝƭƭ ƘŀǾŜ ǉǳŜǎǝƻƴǎ ǘƘŜ 5ƛǾƛǎƛƻƴ Ƙŀǎ ǇǳōƭƛǎƘŜŘ ǘƘŜ 

άbŜǾŀŘŀ 9ƳǇƭƻȅŜǊΩǎ DǳƛŘŜ ǘƻ ǘƘŜ !ũƻǊŘŀōƭŜ /ŀǊŜ !ŎǘΦέ 

¢Ƙƛǎ ƎǳƛŘŜ ŜȄǇƭŀƛƴǎ ƛƴ ƎǊŜŀǘ ŘŜǘŀƛƭ Ƙƻǿ ǘƘŜ !/! ƛƳǇŀŎǘǎ 

ōǳǎƛƴŜǎǎŜǎ ƛƴ bŜǾŀŘŀΣ ƛƴŎƭǳŘƛƴƎ ƳƻǊŜ ŘŜǘŀƛƭŜŘ ƛƴŦƻǊƳŀǝƻƴ 

ƻƴ Ƙƻǿ ǘƻ ŘŜǘŜǊƳƛƴŜ ǘƘŜ ǎƛȊŜ ƻŦ ȅƻǳǊ ōǳǎƛƴŜǎǎΦ ±ƛǎƛǘ 

ŘƻƛΦƴǾΦƎƻǾκ9ƳǇƭƻȅŜǊǎDǳƛŘŜ ǘƻ ǊŜŀŘ ƛǘ ǘƻŘŀȅΦ 

wŜƳŜƳōŜǊ ǘƻ ŀƭǿŀȅǎ ǾŜǊƛŦȅ ǿƛǘƘ ǘƘŜ bŜǾŀŘŀ 5ƛǾƛǎƛƻƴ ƻŦ 

LƴǎǳǊŀƴŎŜ ǘƘŀǘ ǘƘŜ ǇŜǊǎƻƴ ƻǊ ŎƻƳǇŀƴȅ ȅƻǳ ŀǊŜ ǿƻǊƪƛƴƎ 

ǿƛǘƘ ƛǎ ƭƛŎŜƴǎŜŘΣ ŎŜǊǝŬŜŘ ƻǊ ŀǳǘƘƻǊƛȊŜŘ ǘƻ ŎƻƴŘǳŎǘ ōǳǎƛπ

ƴŜǎǎ ƛƴ ǘƘƛǎ ǎǘŀǘŜΦ ¸ƻǳ Ŏŀƴ Řƻ ǘƘƛǎ ƻƴƭƛƴŜ ŀǘ ŘƻƛΦƴǾΦƎƻǾΦ 

As any real estate professional knows, one aspect of the real estate transaction that 

causes the most confusion to consumers is the purchase of title insurance. Most 

home buyers and sellers donõt understand what it is, why they have to purchase it 

or that they have a choice in selecting title insurance agencies or insurers. To most 

people itõs just another line item on their closing costs. The Division of Insurance is 

excited to announce the launch of a new title insurance and escrow rate compari-

son tool online that real estate professionals can now refer their clients to in order 

to learn more about title insurance.  

The purpose of this tool is to help consumers make educated title insurance decisions when they are purchasing or refinancing a house.  

The rate comparison tool is the key component of a title insurance educational program designed to educate Nevada consumers about title insur-

ance products and the consumerõs right to select a title agency and title insurer.  

òIõm thrilled that the Division is able to provide such a valuable service to all Nevadans, and anticipate that real estate professionals will find it an 

invaluable resource to share with their clients,ó said Insurance Commissioner Scott J. Kipper. 

Most people do not realize that they have a choice when it comes to the selection of a title agency and insurer.   

The rate comparison tool will allow a consumer to identify the purchase price; down payment amount; county and whether or not  the house is a 

short sale, traditional purchase or refinance and will then display and compare the title insurance rates and escrow fees based off the information 

inputted.  

By visiting http://doi.nv.gov/Consumers/Title -Insurance/ consumers can view title insurance and escrow rates, as well as find the òConsumerõs Guide 

to Title Insurance,ó a guide that explains how title insurance works and why itõs important to purchase it. 

New Title Insurance Tool Educates Consumers, Real Estate Professionals 

http://rates.doi.nv.gov/
http://healthrates.doi.nv.gov/
http://doi.nv.gov/Rate-Filings/
http://doi.nv.gov/employersguide
http://doi.nv.gov/
http://doi.nv.gov/Consumers/Title-Insurance/


RESOURCE ORGANIZATION SPOTLIGHT: 

{/hw9 
�&�}�Œ���š�Z�����>�]�(�����}�(���z�}�µ�Œ�����µ�•�]�v���•�• 

Celebrating 50th anniversary - 10 Million Clients served!   
 

{/hw9 ƛǎ ŀ ǾƻƭǳƴǘŜŜǊ ōŀǎŜŘ ƴŀǝƻƴŀƭ ƴƻƴ-ǇǊƻŬǘ ŀǎǎƻŎƛŀǝƻƴ ŘŜŘƛŎŀǘπ
ŜŘ ǘƻ ƻũŜǊƛƴƎ ǳƴƭƛƳƛǘŜŘ ōǳǎƛƴŜǎǎ ƳŜƴǘƻǊƛƴƎ ŀƴŘ ŎƻǳƴǎŜƭƛƴƎ ŀǘ ƴƻ 
ŎƻǎǘΣ ŦƻǊ ǘƘŜ ƭƛŦŜ ƻŦ ȅƻǳǊ ōǳǎƛƴŜǎǎΦ {/hw9 ƛǎ ŀ ǊŜǎƻǳǊŎŜ ǇŀǊǘƴŜǊ ƻŦ 
{Ƴŀƭƭ .ǳǎƛƴŜǎǎ !ŘƳƛƴƛǎǘǊŀǝƻƴΦ  
 

{/hw9 [ŀǎ ±ŜƎŀǎ ƛǎ ƻƴŜ ƻŦ орл ŎƘŀǇǘŜǊǎ ƛƴ ǘƘŜ ƴŀǝƻƴΣ ŀƴŘ ƛǘ Ƙŀǎ 
ŜŀǊƴŜŘ ƳǳƭǝǇƭŜ ǊŜƎƛƻƴŀƭ ŀƴŘ ƴŀǝƻƴŀƭ ǊŜŎƻƎƴƛǝƻƴǎΦ  
 

{/hw9 [ŀǎ ±ŜƎŀǎ ƘŀǾŜ ƳƻǊŜ ǘƘŀƴ рл ŀŎǝǾŜ ŎŜǊǝŬŜŘ ƳŜƴǘƻǊǎΣ ǿƘƛŎƘ 
ƛƴŎƭǳŘŜǎ ǊŜǝǊŜŘ ŀƴŘ ŀŎǝǾŜ ōǳǎƛƴŜǎǎ ƻǿƴŜǊǎ ŀƴŘ ŜȄŜŎǳǝǾŜǎΣ ŀƴŘ 
ǘƘŜȅ ƻǇŜǊŀǘŜ ƻǳǘ ƻŦ ƳǳƭǝǇƭŜ ƭƻŎŀǝƻƴǎ ǾŀƭƭŜȅ-ǿƛŘŜΦ ¢ƘŜǎŜ {/hw9 
ƳŜƴǘƻǊǎ ǇǊƻǾƛŘŜ ǊŜǎƻǳǊŎŜ ŀƴŘ ŜȄǇŜǊǝǎŜ ǘƻ ƳŀȄƛƳƛȊŜ ǘƘŜ ǎǳŎŎŜǎǎ ƻŦ 
ǎǘŀǊǘǳǇǎ ŀƴŘ ŜȄƛǎǝƴƎ ǎƳŀƭƭ ōǳǎƛƴŜǎǎŜǎΦ  
 

¢ƘŜ ƴƻ Ŏƻǎǘ ƳŜƴǘƻǊƛƴƎ ŀƴŘ ŎƻǳƴǎŜƭƛƴƎ ǇǊƻǾƛŘŜŘ ŀǊŜ ƛƴ ǘƘŜ ŀǊŜŀǎ 
ǎǳŎƘ ŀǎ ŎƻƴǎǳƭǝƴƎΣ ŎƻƴǘǊŀŎǝƴƎΣ ŦƻƻŘ ŀƴŘ ōŜǾŜǊŀƎŜΣ ƘŜŀƭǘƘ ŎŀǊŜΣ ŀǊǘǎ 
ϧ ŜƴǘŜǊǘŀƛƴƳŜƴǘΣ ŀǳǘƻƳƻǝǾŜΣ ƳŀƴǳŦŀŎǘǳǊƛƴƎΣ ƛƴŘǳǎǘǊȅ ϧ ŀƎǊƛŎǳƭπ
ǘǳǊŜΣ ƳŀǊƪŜǝƴƎΣ ōǳǎƛƴŜǎǎ ǇƭŀƴƴƛƴƎΣ ōǳǎƛƴŜǎǎ ƭŜƴŘƛƴƎΣ ƻǇŜǊŀǝƻƴ ϧ 
ƳŀƴŀƎŜƳŜƴǘΣ ǘǊŀǾŜƭ ϧ ƘƻǎǇƛǘŀƭƛǘȅΣ ǊŜǘŀƛƭΣ ƘƻƳŜ ōŀǎŜŘ ōǳǎƛƴŜǎǎΣ 
ǘŜŎƘƴƻƭƻƎȅ ŀƴŘ Ŝ-ŎƻƳƳŜǊŎŜΣ ǎƻŎƛŀƭ ƳŜŘƛŀΣ ōǳǎƛƴŜǎǎ ƳŀƴŀƎŜƳŜƴǘΣ 
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