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ACCESS TO CAPI TAL CORNE
Pitching for Dollars \ A"

Business plan competitions have become wildly popular in

J

recent years and competing could help fund your capital -
starved venture. Awards range from bragging rights to thou-
sands in cash or equity shares. In addition to cash, winners
can benefit from in-kind services like marketing, legal assis-
tance, mentoring, and office space. It is an excellent oppor-
tunity to gain experience in ideation from initial concept
pitch through business plan creation and hopefully, imple-
mentation of that plan. Dominic Anthony Marrocco Southern Nevada Business Plan

Business plan competition has its humble beginnings in the competition.

early eighties. Two MBA students from the University of Tex- Preparing for a competition can take months of planning.
as wanted an activity in their business school to equal that of = The team benefitted from practice presentations filmed by
the distinguished Moot Court WNoLnYpTevt.i tAcocno ridn ntgh & ou rir v. e rHsair tdy
|l aw school progr am. I n 19 84 ,impoowtd duting Bepropesds. Tha keywakeawady lis ¢hdt pre-e n -
ture Labs Investment Competition) held their first competi- paring for a competition requires a great deal of work and
tion for Texas MBA students only. By 1989, it had becomea cooperation by the team member

national event with MBA teams from the likes of Harvard, Skyworks was awarded the grand prize in the competition

and took home over $85,000 in cash and prizes. The team
went on to win $10,000 and first place in the 2014 Innova-

Carnegie Mellon and Purdue vying for the win. The competi-
tion went international in 1990 and the field has been grow-

INg ever since. tion Challenge hosted by the North American Professionals

Many competitions are open to only students of the hosting & Entrepreneurs Council (NAPEC), beating out teams from
college but contests for students from any accredited univer- MIT and Carnegie Mellon.

sity are growing. Non-students may be able to participate as According to Zeng, the key to their success was finding co-

part of the team as long as at least one teammate is a current .
hesive partners to create what

student. The number of non-student contests open to

tion across multiple disciplin
startups and established businesses are increasing as well. .

_ - _ real industry wor k. Qur team d
With more than 400 competitions per year, there is some- a chuckle she added, o6Team wor
thing for just about every field such as social, energy, tech-
nology and health. WI NNI NG | SN6T EVERYTHI NG

Although winning the top prize is great, it is not the only rea-
TEAMWORK MAKES THE DREAM WORK son to enter these contests. Just like participants that do not

Last fall, Greg Friesmuth, Jinger Zeng and classmates at UNLV get funding on the popular television show Shark Tank, being a

worked closely with MBA st udgfidd highprofi® Eompetfidhdcantiow B &pbtitytt Brd S
oONew Venture Creationd cl ass yauf busildds Yhfbsgh &l tatdtion fasolit thE Rdntese P I
neurship where they developed a business plan for  opening the doors for other funding opportunities.
Friesmuthds engi neer iSkgvorksagris t

one oject and .
Jucpges foP tF1eseJ competitions are often investors, CEOs and

al Systems was born. Skyworks is a hardware company that successful entrepreneurs that can offer invaluable advice and

designs, manufactures and sells unmanned aerial systems
(UAS).

feedback on your plan. Some audience members may be look-
ing for the next big idea to invest in as well. The connections
After honing their business plan and brining other key mem- ~ made during these events can be just as vital to your success

bers on the team, the Skyworks group entered into the 2014 ~ as receiving funds. 0/ 2y aydzSRU



Business plan and idea pitching competitions may not be for everyone. It takes many steps to turn your idea into a great
business. Like a roadmap that is not drawn right, you may eventually get where you want to go but you might end up
making a few wrong turns along the way.

WHERE TO FIND COMPETITIONS
www.Istart.org - iStart began as studentbusiness.com by three Harvard University students. It was bought by Ewing Mari-
on Kauffman Foundation in 2009 and currently has more than 400 competitions in its database.

http://studentcompetitions.com & Student competitions started in 2010 by four competitive college students as a com-
petition listing service. The company has added other products and services to include global talent database manage-
ment.

http://www.bizplancompetitions.com & A searchable database of entrepreneurship contests, elevator pitch events, and
business plan competitions.

NAME CATEGORY GRAND TOTAL WEBSITE
PRIZE PRIZES

New Space Business Plan New independent ventures $20,000 $30,000 http://newspacebpc.com/lightning -pitch-
oLightning Pitdmg&eed,startup orearly 2014

growth stages in space re-

lated fields
Clean Tech Open Start-ups (initial funding $20,000 cash | $200,000 http://www?2.cleantechopen.org/overview

caps) in clean technology & services for national

winner
Dominic Anthony Marrocco Any type of industry doing $80,000 cash http://snbpc.com
Southern Nevada Business business in Clark, Nye or and in-kind
Plan Competition Lincoln Counties. prizes
North American Get in the U.S., Canada or Mexico $10,000 $16,000 www.kauffman.org/qgitr
Ring 8 Startup Pitch startup not more than 5 . . .
national website : www.qitr.nl

Competition years old.
Donald W. Reynolds Governors| Nevada Graduate or Under- | $20,000 $35,000 http://nvgovernorscup.org/
Cup - Nevada graduate
The Lieutenant Sevade Gradoate®drsUnderd p $10,000 http://nvgovernorscup.org/the -lieutenant-

graduate in clean, renewa- governors-cup

ble or efficient energy tech-

nology and services
Donald W. Reynolds TriState Winning teams from Gover- $30,000 $118,000 www.arcapital.com/aeaf/tristate
Award norés Cup in Arkansasg, Ne -

vada and Oklahoma
The Sontag Entrepreneurship University of Nevada, Reno | $50,000 http://www.unr.edu/sontag
Award Competition students
University Of Nevada Reno Open to all students from $500 $850 https://www.facebook.com/unreclub
Entrepreneur Club Annual Pack | any college or university
Pitch Competition Idea pitch only & no business plans
Truckee Meadow Community TMCC Graduate or Under- Scholarship Dependent | http://www.tmcc.edu/business/business-
College (TMCC) Business Plan | graduate and TMCC High funds and in | upon spon- | plan-competition
Competition School -kind gifts sorship
First Look West (FLoW) Clean | Half team must be U.S. un- $100,000 $160,000 http://flow.caltech.edu/apply
Energy Business Plan Competi-| dergraduate or graduate
tion students
Sierra Nevada College Jalé and| Sierra Nevada College stu- $4,500 $6,750 http://www.sierranevada.edu/event/jale -
Warren Trepp Business Plan dents and-warren-trepp -business plan-
Competition competition



http://www.Istart.org
http://studentcompetitions.com
http://www.bizplancompetitions.com
http://newspacebpc.com/lightning-pitch-2014
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http://www2.cleantechopen.org/overview
http://snbpc.com
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http://www.unr.edu/sontag
https://www.facebook.com/unreclub
http://www.tmcc.edu/business/business-plan-competition
http://www.tmcc.edu/business/business-plan-competition
http://flow.caltech.edu/apply
http://www.sierranevada.edu/event/jale-and-warren-trepp-business-plan-competition
http://www.sierranevada.edu/event/jale-and-warren-trepp-business-plan-competition
http://www.sierranevada.edu/event/jale-and-warren-trepp-business-plan-competition

The Affordabl e Care Act

By Jake Sunderland, Division of Insurance Public Information Officer
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Should | provide coverage to my employees?

For your employee count, your full-time employees and the number of
full-time equivalent employees is used. This includes:
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GFAf SR | y R G(§SOK y A Ol For more information please contact the Nevada Division of Insurance
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HOW TO CALCULATE YOUR FULL TIME EMPLOYEE EQUIVALENT

'@ Full-time equivalent

e 1 20 e employee count
Number of hours worked (Round down to the

1
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A A o ” . by all part-time employees nearest whole number)
LSyl fada T2NJ y2i R2
{ Ul Nb y 3 A y HAMPp 2 A NOTE: This calculation takes into account all employees employed by the same person, entity, or
Y2NB o7& tSYLI 28 SE5nS group. For example, one individual owning two unrelated businesses, each with 40 full-time
A L . A . A o - A s employees and equivalents, may be considered a large employer with 80 employees.
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A . . A o you offer health insurance to
SSa YR R 2 y2u LINR your full-time employees?
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If at least one employee receives a
¢tKS fl ¢ aLISOAUOIT & Does the health insurance premium tax credit or cost sharing
A x .f. ./. £ A A LLAS N IA pay at least 60% of allowed { ) subsidy from the Exchange, you
Sa uKLEFG KIagsS FSrEES NS costs of benefits? must pay an assessment for not
LX 28 SS&® YBENISTHaAADI t Sy providing coverage.
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~ - , . _ . household modified adjusted
SNRE Oly y2g¢g adzoYAl gross income?

YSydiaz IyR F2NJ HAMI
LINE SR SA3IKG |j dzl NI

Because you offer affordable
coverage you are not required to

ONBIlaiAy3a NrdasSa Ay i pay an assessment.
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New Title I nsurance Tool Educates Consun

e b, As any real estate professional knows, one aspect of the real estate transaction that

_ . causes the most confusion to consumers is the purchase of title insurance. Most
S
home buyers and sellers dondt understand w

or that they have a choice in selecting title insurance agencies or insurers. To most

—
( C,QDEOpIeitﬁsjust another line item on thei.
| € < << excited to announce the launch of a new title insurance and escrow rate compari-

e

son tool online that real estate professionals can now refer their clients to in order
to learn more about title insurance.

The purpose of this tool is to help consumers make educated title insurance decisions when they are purchasing or refinancinga house.

The rate comparison tool is the key component of a title insurance educational program designed to educate Nevada consumers about title insur-
ance products and the consumerds right to select a title agency and titl

ol 6m thrilled that the Division is able to provide s uadiessmnals wil fimchibah e s er \
invaluable resource to share with their clients, 6 said Insurance Commi s s

Most people do not realize that they have a choice when it comes to the selection of a title agency and insurer.

The rate comparison tool will allow a consumer to identify the purchase price; down payment amount; county and whether or not the house is a
short sale, traditional purchase or refinance and will then display and compare the title insurance rates and escrow fees baed off the information
inputted.

By visiting http://doi.nv.gov/Consumers/Title -Insurance/c onsumer s can view title insurance and escrow

to Title Insurance, 6 a guide that explains how title insurance works anc


http://rates.doi.nv.gov/
http://healthrates.doi.nv.gov/
http://doi.nv.gov/Rate-Filings/
http://doi.nv.gov/employersguide
http://doi.nv.gov/
http://doi.nv.gov/Consumers/Title-Insurance/
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Celebrating 50th anniversary - 10 Million Clients served!
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Entrepreneur shi p: | ts Never Too

'RQ %HFNPDQ ZKR SUHYLRXVO\ ZRUNHG DV DQ HOHFWULFLDQ 2ZDV ODLG RII
GXH WR HFRQRPLF GRZQWXUQ LQ WKH /DV 9HJDV YDOOH\ $W WKDW WLPH 'R(
ZDVQ W VXUH ZKHQ WKH ORFDO /DV 9HJDV HFRQRP\ ZRXOG FRPH EDFN DQG HY
FRPHV EDFN KH ZRQGHUHG KRZ WKLQJV ZRXOG ZRUN RXW IRU KLP GXH WR KL
PDGH D GHFLVLRQ WR VWDUW KLV RZQ EXVLQHVV DQG GHFLGHG WR LQYHVW C
LQ LW

'RQ KDG QHYHU VWDUWHG RU RZQHG D EXVLQHVV
RI VWDUWLQJ D EXVLQHVY +H VWDUWHG YLVLWL(Q
SODQ DQG SDWLHQWO\ ZHQW WKURXJK WKH QHFH
WXWH RI 1HYDGD

6RODU ,QVWLWXWH RI 1HYDGD RIIHUV  KRXU 3KRWRYROWDLF 6\WWHPV FRXU\
FKDQLFDO LQWHJUDWLRQ LQVWDOODWLRQ WURXEOHVKRRWLQJ PDLQWHQDQ
H[DP $V D UHVXOW RI WKH WUDLQLQJ RIIHUHG WKURXJK 6RODU ,QVWLWXWH
ILUVW DWWHPSW WKH RWKHU SDVV RQ WKHLU VHFRQG DWWHPSW

1RZ LQ LWV IRXUWK \HDU RI RSHUDWLRQ 6RODU ,QVWLWXWH RI 1HYDGIEXRW
KDV FRQWUDFWHG ZLWK WKH 6WDWH WR WHDFK DW 6RXWKHUQ 1HYDGD SULV|
SURJUHVVLYH UHYHQXH B5HFHQWO\ WKH FRPSDQ\ DOVR VWDUWHG RIIHULQJ I
XQDEOH WR SD\ XSIURQW IRU WKH FRXUVH



